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>social entrepreneur (Telecommunications, 
Media & Technology; TMT) 

>over 25 years of purebred networking 
experience  

> since 2004 founder of business incubator 
Entelligence bv 

>pre-seed funding  

>(valorisation)mentoring 

> coaching start-ups (Online Media, ICT & 
automation, Health & Life Long Learning) 

  

> more info & connect: 

https://bit.ly/profile-rubenbrave-pdf 



ISOC Media Working Group 
http://bit.ly/ISOC-Media-Working-Group



"The ISOC Media Working Group is 
intended to provide tools, methods, 
principles and voice to innovation 
concerning online media quality 
control, participatory journalism and 
combat strategies to counter mis-, 
dis- and malinformation, to make 
content on the internet and digital 
domain more verifiable and inclusive 
for everyone."



We make a distinction within fake news



Scientific research 
Internet tools 
ISOC Community 



How to improve  
online information?



ANNOTATION

Clear suggestion directly attributed to a 
sentence or paragraph. Must be 
actionable, i.e., must avoid debate and, if 
correct, directly trigger a correction











The eco-system facilitates quality 
control. 

The eco-system secures brand 
safety and stops fake news before 
it reaches a lot of people. 



All (2) sources are checked

Source is correct: https://websiteurl.com/provenfact
Checked by Prof. Johan van Benthum

Source is correct: https://websiteurl.com/otherfact
Checked by Prof. A. Janknegt
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Sources are easily viewable to the 
public. Any alterations to the article 
are also tracked and viewable by the 
public. 

This creates more transparency and 
trust. From our survey with 500 
readers: 
 
87% of readers state they experience 
an article with a trustmark as more 
trustworthy. 

61% of consumers are more likely to 
share an article with a trust mark.

Reporting continuously improved with independent third parties



We use wisdom of the crowd for 
content improvement.



1. develop website for ISOC Media Working Group  
to bring the persons with commitment and other 
interested ISOC members together and 
disseminate information regarding verifiability 
and feedback in technological domain (mostly 
related to annotations). 
  
2. organize Webinar to raise awareness about 
verifiability, participatory journalism and quality 
control in online media. 

3. Initiate a Global (mis)Information Observatory 



GO TO: 

http://bit.ly/ISOC-Media-Working-Group  



relevance  
in the light of the infodemic  

concerning COVID-19



"The WHO describes the overabundance of information about the 
coronavirus as an “infodemic”. Some information is accurate, but much of it 
isn’t – and it can be difficult to tell what’s what." 

"Misinformation can spread unnecessary fear and panic." 

"Misinformation can prompt blame and stigmatisation of infected and 
affected groups." 

"Misinformation can also undermine people’s willingness to follow legitimate 
public health advice. In extreme cases, people don’t acknowledge the disease 
exists, and fail to take proven precautionary measures." 

"In other cases, people may not seek help due to fears, misconceptions or a 
lack of trust in authorities." 

"The public may also grow bored or apathetic due to the sheer quantity of 
information out there." 



Users can find themselves inside echo chambers, 
embracing implausible conspiracy theories and 
ultimately distrusting those in charge of the 
emergency response. 

The infodemic continues offline as information 
spreads via mobile phone, traditional media and in the 
work tearoom. 

Previous outbreaks show authorities need to respond 
to misinformation quickly and effectively, while 
remaining aware that not everybody will believe the 
official line. 



How to detect 
misinformation?



SOURCE 
 the source. References have been made to “Taiwanese experts” or “Japanese doctors” or 
“Stanford University” during the outbreak. Check on official websites if stories are repeated there. If 
a source is “a friend of a friend”, this is a rumour unless you also know the person directly. 

LOGO 
Check whether any organisation’s logo used in the message looks the same as on the official 
website. 

BAD ENGLISH 
 journalists and organisations are less likely to make repeated spelling and grammar mistakes. Also, 
anything written entirely in capital letters or containing a lot of exclamation marks should raise your 
suspicions. 

Pretend social media accounts: 
Some fake accounts mimic the real thing. For example, the unofficial Twitter handle 
@BBCNewsTonight, which was made to look like the legitimate @BBCNews account, shared a fake 
story about the actor Daniel Radcliffe testing positive for coronavirus. Media platforms try to 
remove or flag fake accounts and stories as well as verify real ones. Look out for what their policies 
are to try to do this. 

Over-encouragement to share 
Be wary if the message presses you to share – this is how viral messaging works. 

Use fact-checking websites:  
Websites such as APFactCheck and Full Fact highlight common fake news stories. You can also use 
a search engine to look up the title of the article to see if it has been identified as fake news by the 
mainstream media. 



How to behave in case of 
encountering misinformation 

(SIFT Method)





options for pre-bunking



options for debunking



new technical challenges



 follow-up survey and 
registration for the new 

Working Group



Join  us at  
ISOC.NL 

or  
https://mmga.io/en/home/

join-us/

THANK YOU


